
Poster Design

professional work



• Put as little as possible on the poster (design or text).
• Consider where the poster will be hung or displayed.
• Arrange the design and lettering to attract the attention of

passers-by.
• Headline and design should be large enough to be seen from a

prescribed distance. Body copy can be much smaller.
• 30-3-3 rule
• Design and text must complement each other.
• The design should not detract from the impact of the words.
• Use harmonious color combinations. No need for full color, 2-3

colors have usually more impact.































Jossi Lemel, Coexistence



Imaya Wong, Humble Series I-III



Pekka Loiri, Nothing to Declare!





Vladimir Chaika,

Mayakovsky is continuing: the day before yesterday, yesterday, today.



Lex Drewinski, Stop Sex With Children

Graphic Responses, Online Exhibition









student works











Jami Allen, Beware









Andrew Crocker,

Project for the New American Century




