
Advertisements



Five fundamentals of successful ads

1. It should attract attention.
• That sounds obvious, but nothing else matters unless you

can do this.
• And that means having a truly arresting headline and visual

element.
2. It should appeal to the reader's self-interest or announce news.

– An ad that takes the "you" point of view and tells readers
how they will benefit from your product or service piques
and keeps their interest.

– And if, in addition, it has news value ("Announcing a bold
new breakthrough in moisturizers that can make your skin
look years younger"), your ad has a better than fighting
chance.



3. It should communicate your company's unique advantage.
– In other words, why should the prospect pick your firm over

a competitor's?
4. It should prove your advantage.

• The most convincing way to do that is through
testimonials and statistics.

5. It should motivate readers to take action.
– This is usually accomplished by making a special offer that

"piggybacks" your main sales thrust.
– Such offers include a free trial, a discount or a bonus.



Process

• Decide What Your Print Advertisement is Selling Before You Try
to Design It

• Formulate a Concept for Your Print Advertisement Design
• Write Down The Copy for Your Print Advertisement Layout
• Putting It All Together
• Submit and repeat












































































